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Sl. № Indicators Response 
in Value

Response 
in %

1. Gender
Male 
Female

1,312
1,085

55%
45%

2. Age
18–20
21–25
26–30
31–35

608
621
406
765

25%
26%
17%
32%

3. Profession of respondents
Business men
Employed
Students
Other

14
41
38
8

14%
41%
38%
8%

4. Frequency of ordering from e-commerce 
apps/websites
At least once in a week
At least once in a fortnight 
At least once in a month
At least once in three months 
Once after three months

728
430
400
408
434

30%
18%
17%
17%
18%

5. Preference of e-commerce apps/websites
Amazon 
Flipkart 
Myntra
BigBasket 
Nykaa
Jio Mart
D Mart Ready 
Firstcry
1 MG
Netmeds

1,892
1,732
940
656
286
287
224
79
70
58

79%
72%
39%
27%
12%
12%
9%
3%
3%
2%

6. Frequency of ordering from food delivery 
apps/websites
More than once in a week 
At least once in a week
At least once in a fortnight 
At least once in a month
At least once in three months

682
258
436
550
474

28%
11%
18%
23%
20%
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Sl. № Indicators Response 
in Value

Response 
in %

7. Preference of food delivery apps/websites
Swiggy 
Zomato 
Dominos 
Pizza Hut 
Box8
FreshMenu 
Food Panda 
Fasoos
Scootsy

1,764
1,775
832
521
255
205
182
84
80

74%
74%
35%
22%
11%
9%
8%
4%
3%

8. Frequency of using courier or parcel 
services
More than once in a week 
At least once in a week
At least once in a fortnight 
At least once in a month
At least once in three months

480
225
382
669
644

20%
9%
16%
28%
27%

9. Preference of courier or parcel services
DTDC
BlueDart  
GATI
Indian Post Office
Professional Couriers 
TPC
DHL
Ecom Express 
Delhivery 
TrackOn
Pickrr  
pickmycourier.com 
Shiprocket
Dunzo

1,328
685
619
573
478
346
289
279
253
223
104
96
63
63

55%
29%
26%
24%
20%
14%
12%
12%
11%
9%
4%
4%
3%
3%

10. Type of vehicle used for last mile deliveries
Cycle
Bike
Three wheeler 
Car
Small goods carrier

1,302
2,108
576
258
346

54%
88%
24%
11%
14%

11. Kilometres travelled per day for last mile 
deliveries
About 10 km
About 20 km
About 30 km
About 50 km
More than 50 km

210
376
687
811
316

9%
16%
29%
34%
13%
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Sl. № Indicators Response 
in Value

Response 
in %

12. Respondents who think Last Mile Delivery 
Partners should use EVs for their deliveries 1,830 76%

13. Respondents who claim to consciously order 
goods so that they arrive on a single day 1,924 80%

14. Respondents who wish to have an option to 
get clubbed deliveries in a trip on a single 
day while ordering for multiple items 1,738 72%

15. Respondents who wish to get an option to 
select the type of vehicle used by delivery 
personnel for their delivery 1,997 83%

16. Respondents who are aware of the 
Maharashtra 2025 EV Policy 1,710 71%

17. Respondents who claim to prefer companies 
that adhere to the state government's 2025 
EV policy 2,005 84%

18. Respondents who think that the State 
Government should introduce binding 
targets and policies for companies 1,774 74%

19. Factors that can make use of EVs possible 
Provision of EVs by the company they work 
for
Monetary help to delivery partners by the 
company
Subsidies on loans by the government to the 
delivery partners
EV charging infrastructure in the city
Low price of the EV

1,648

1,052

1,017
704
786

69%

44%

42%
29%
33%

20. Respondents who wish to own an electric 
vehicle

2,054 86%
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Waatavaran Foundation is a not-for-profit social organisation registered under 
section 8 of Companies Act, 2013. It was founded in 2018 by environment nurturers  
with an aim to take tangible actions to protect the planet and its vulnerable 
communities. We believe in nurturing the symbiotic relationship that co-exists 
between humans and nature to create a climate just habitable environment for 
everyone. We are a Mumbai-based organisation which works hyper-locally to 
address climate change and its impact on the environment.

Write to info@waatavaran.in to connect with us. Log on to www.waatavaran.in to 
learn more about our work.
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